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ABSTRAK

Jenis objek wisata di Bandung yang semakin beragam, membuat Dago
Dreampark Bandung berusaha untuk memberikan pelayanan yang terbaik melalui
bauran pemasaran jasa seperti harga dan bukti fisik sehingga menghasilkan
kepuasan konsumen.

Metode yang digunakan dalam penelitian ini adalah deskriptif dan
verifikatif. Jumlah sampel yang diambil adalah 100 responden dengan teknik
nonprobability sampling dalam pengambilan sampel. Teknik pengumpulan data
meliputi studi lapangan berupa observasi, kuesioner dan wawancara serta studi
kepustakaan.

Hasil penelitian menunjukkan bahwa harga dinilai cukup baik, bukti fisik
dinilai baik dan kepuasan konsumen dinilai baik. Terdapat hubungan antara harga,
bukti fisik dan kepuasan konsumen melalui nilai korelasi sebesar 0,809. Hasil uji T
untuk nilai signifikansi harga sebesar 9,849 dan bukti fisik sebesar 4,405 sehingga
secara parsial harga dan bukti fisik berpengaruh signifikan terhadap kepuasan
konsumen. Kemudian pada uji F, hasil F hitung sebesar 92,150 sehingga secara
simultan harga dan bukti fisik berpengaruh terhadap kepuasan konsumen.
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ABSTRACT

The more diverse types of attractions in Bandung, make Dago Dreampark
Bandung tries to provide the best service through service marketing mix such as
price and physical evidence with the result on customer satisfaction.

The method used in this study is descriptive and verification. The number
of samples taken is 100 respondents with nonprobability sampling technique in
sampling. The data collection techniques used field research in the form of
observation and guestionnaires and also library research.

The results showed that the price was considered good enough, physical
evidence was considered good and customer satisfaction was considered good.
There is a relationship between price, physical evidence and customer satisfaction
through a correlation value of 0.809. The results of the T test for the significance
value of price is 9.849 and physical evidence is 4.405 so that partially the price and
physical evidence have a significant effect on customer satisfaction. Then in the F
test, the result of F count is 92,150 so that simultaneous prices and physical
evidence affect consumer satisfaction.
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