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ABSTRAK

Studi ini berlangsung di Bank Rakyat Indonesia Kanca Martadinata
Bandung, dengan tujuan untuk memahami strategi pemasaran produk pembayaran
menggunakan fasilitas QRIS di Bank Rakyat Indonesia Kanca Martadinata
Bandung.

Metode penelitian yang diterapkan dalam penulisan Tugas Akhir ini
adalah metode deskriptif, yang melibatkan pengumpulan data melalui wawancara,
data sekunder, dan observasi di lokasi, yakni di Bank Rakyat Indonesia Kanca
Martadinata Bandung guna mendapatkan informasi mengenai strategi pemasaran
produk QRIS kepada pedagang dan pemilik usaha di wilayah Kota Bandung.

Hasil wawancara dan observasi menyimpulkan bahwa strategi pemasaran
produk QRIS di Bank Rakyat Indonesia Kanca Martadinata Bandung telah
berhasil. Pendekatan strategi pemasaran ini melibatkan langkah — langkah
segmenting, targeting, dan positioning. Meskipun demikian, masih terdapat
beberapa hambatan yang dihadapi oleh Bank Rakyat Indonesia Kanca Martadinata
Bandung dalam menjalankan strategi pemasaran produk QRIS kepada para
pedagang dan pemilik usaha.
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ABSTRACT

This study took place at Bank Rakyat Indonesia Branch Office
Martadinata Bandung, with the aim of understanding the marketing strategy of
payment products using QRIS facilities at Bank Rakyat Indonesia Branch Office
Martadinata Bandung.

The research method applied in writing this Final Project is a descriptive
method, which involves collecting data through interviews, secondary data, and
on-site observations, namely at Bank Rakyat Indonesia Branch Office
Martadinata Bandung to obtain information about QRIS product marketing
strategies to merchants and business owners in the Bandung City area.

The results of interviews and observations concluded that the QRIS
product marketing strategy at Bank Rakyat Indonesia Branch Office Martadinata
Bandung has been successful. This marketing strategy approach involves the steps
of segmenting, targeting, and positioning. Nevertheless, there are still several
obstacles faced by Bank Rakyat Indonesia Branch Office Martadinata Bandung in
carrying out the QRIS product marketing strategy to merchants and business
owners.
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